£ 




V- 



0* FkJ&BL 



=*CS> 







*■ 






El 



tf^ 






•\ 






• 









[£J 













*R 



#□ 



* 




?M 



Social Sciences Society hkusu 



Starbucks fe'&^mSkt&^Hk » t 1 #t * Jl ^P * * 6i> > ^?#^^^. 
.=.*& ! ) : ^.JfffcJ^jilt ' ^'i'^t* JLstarbucks 6*j*£i£ » ^t^t^fc. 




- Starbucks bbdLTi 

Faculty Messages 










*** 



- =..*?.<& it idij^T 



- s^. o °tm 



3 

7 
14 

17 

18 
20 

21 

25 
26 



27 
28 



- #E*fcj&6*>5#-;£*ifc 29 





m 



4* ?1 •£, 6tj ;& gg : M £% /ji 

-5-efr , 1$ J*, fe *> at a: -fe -4 r^ 



grp 



.«/ 



r^o^j ^,h-^- d h r#o«#j ? 




(Ethiopia) %^-it^^^-^ 
(Kaldl)ft#:£A£3!,tt ' MM 

«rflH&#J«fc ' ##■*;& ft A HP* ##* A* • 0ih3fcfc£,*#fc**faftt 

(Kaffa) itkIS ' *Jfe;fr ft ff*# **«[*### • te*-*F#tt*l5ft# 
*.^^**ftliR*W*ff*'l&A » J. ■*"$ site £##*&#« g#-FJ# 
#& "Qahwah" — gp^ttf4 ' #&#*## r pg" tt -r 6 » J £H o 



It * 1.8% *6f I2.8X ^^ili^Mf f(i^I^I 



#° 



»«#* 13.2% 




29( * ##w-« ' mut^t 

■# ffi # ° 

7fe^W**lT*/M^ ' tW«fe«tH* ' J.* 



* 







# f TO ^ ■# @ TI'J i 

jfet m - in.^#^ 

(adenosine) (Dunwiddie 
& Masino, 2001) ° 

# ;£ * ' ^^-fe^^^fBi 

yf SI > &*£*tt;*7#6<[8Mf #£. • 




1ft #. Xv 






.^^ 



m 



i 



J>,tt-J#°l J #d «#*£;* 



B ;j 



I 









3#T # "jME @ "^ # J (decaf 

Coffee)^/ I &— &# 

TA p 4# p 4J • 






*«* 



ffl J. ' p 4 * # ^ 7C % 

'4Af*^4t 




0f 61 p 4 # * jfe ^ 



fc£ 




#° °& & ^ m 



00** tjej * r^pj ? 






Ml 






ft*tt**T#tfi*# 






«F* 






* 



cup of coffee'A'a cup of 
Joe' » Joe g jfc.j5R.48s *■■# fe^l & =3= 



«0»'#-t&.=rKA.*£J!&— ^J#•i•JK.j8r•Sr 
*fe.JtG*J0|^ , #$&(Coffee Paper)£. 



& : £M ' -]**&&#«££#*#* 
* = £E#**#A&65jftia &&♦&&$£ 

Jfctff* - tJUfpf « ; £tA#'J 
' £ M B# f^l ftf f A #/ g£ tl ^7 ' 



♦ 



%lil 



fr* ■ 



751 



?e 



## ' fA 






@M*«;1: r 




^M^f^l^^t^ ^*"#AT$» (All About Coffee)^ 

f *£ » jff ± £ T & W f i 41 'fc £ It 4- M n ' Kf^4Ti#*#ft 
t**"»»AR ° **& + ^#ft#ra#teftAlft$&fttkfcfcl!fc^Ai : 

ft Att '&####&£¥ t #*##&* #tf ° ^ # -pf if ,^17894 ^/^ 

#* • &W^ 18 2 1 ^M?iMiM«tr«f &*■#*#* ° w-» 

8 8#5^ 130^^ "#£&£" #M^^"M'**5I* 









#*ft**SI** : -A 

# 1 4 JE kb ! 







3*5 



" 



2 




%. 




ww Starbucks- 



5^d^ 



3 1 ... 



Starbucks m- <£<l*icL» 

( 'fg&'tiliiiStarbucks^ ^ ; A 

t +*f ***«»** s -fq" ft -n 

A^^ ^Pit-^f^Starbucks -#- pl| 
Starbucks ° "Starbucks" ^■^■^ g 
#^$# • j8$j£ (Melville Herman) 
fftt$l &%-%%■ (&££) (Moby Dick) o 
ft<f|E18P**-JiAB!f A4 ^1£^ J- E3£ (Starbuck) o 

« (Howard Schultz) # #J fe J. £ £ ft £ £& jjf ^p j@'s' > ft 
^#tM It xfllMt it ft A f'J-Mt^t • £&£fc&_htt£A*# 



At 



Starbucks (J.C.Jt) ^^^ 



W 






^l^i v '^Sff!^'I &^&^30#j@i^i T7500 



5s 



t5 
C 
o 






I^A&^M °;HMifA^«i^J : £££*;!: 

rft#-ra&fcit2£j i 




7 




0) 
(0 



<$0 



* 



&£# 







J. & % ^ ■# 






_ run 

STARBUCKS 

KMINDAIION 



$ K%^ • #^ (Howard Schultz) 
(Starbucks Foundation) » £i, ^ 

A ° 






ffi#J:tepJ:*fltttt.*?&£B ' ^&# 
=ff T ^ $ "The Way I see it" #J yj& fj » 

ft 4 All 3ffrfc£#&J!, ' #ep## 

>£? n&fi&MftW] ' te T * * *"$ Nr & * 
# # f * - T fcjgg^fc tt IS H ! 

mXtSk ' » W*y I He* 1 ' 




s n 




Joey 

& * k * A 




&^i»wr=S"f!r«.3l^.* ? 



St( 



p 4 * ■# ' 0f K t 

I o <(0 $E TiJ" if 



PUT 



»»* 



:arbucks}£ /fr ^ A H H ° 
» Starbucks $p l"ii!f i§R.J 

a # ^j I # ^ * ft # £ #J 1 1 (*p n 
ft -##*) ^tt-t^l#I-f 

# • & 4 * PS € X ItStarbucksf & 
unfair trading $} ^ % > $,$4b#^ 

# $ 5fc ? 



Iw 



ffijsi* ?i-r#4^#p^- 






£^ 



T 



«# 



#*&£ 



Tfe ||Starbucks » j0 # || $ $ 
ft****** ' W #***£* 

#$ &Hutl£Starbucks$# p 4 ' f 
Starbucks^/ #J » Starbucks^ $0 

& <T £ * i|Starbucks|iJ |ij ^ ^ 1 #ij 

*#£#*&*£#*&*** ? 



^fj-Starbucks&^fl- 

i ' n $ $ * n 

ft ' fe&*£*£*PJEI 
* ? AM^&ifttX^il* 

X # ft •••# ^fair-trade? 

Yen X& tit — ■*.$& 
Starbucks §V> *# # £ A 

Starbucks^ ^j|T H$ 

3P IE tt £ ft 

!Ht ' *# 



% 






4 , 



£ 





zJL 



■J 






mm. - i±^^m ' ^jhsl^3Mx 

&&&&*tMLMik&fr'ft T^J .6*1 

Frappuccino W*ISJ.e.^?^l* 



^ifc#sn». 












#0 



. ft ' ^•ft^^-'fSiik^^Af-f 'If ' Affl 

£? &*/ ft ^ 2f 5^ ' I'Jhow people think and act o 
jf ^^^'ft^f ^1E^:how people think about 
^j drinking coffee and act when drinking 
*Q coffee ° 









£ 



£ : &#*:%# 4*4 jtftfcl Starbucks &#£ 
W *"* ^ ^ ± * ° tf ll&fclfl^l 
(stratified) — ## *fc 6*/^ #-^-M^#*il tB 

^# ; fftVk*L&%M Starbucks ttiA^g. 

it ^ T Starbucks # ^ i i£ - # l£ - B# 
#ft*t ' MM^Jl ° Atf1*l£ 
p -i 1^ ^ll^^fithink and act ijj 
The people in Starbucks ° 



^-ft^/vff^l^t-l-^think and a« 
like the people in Starbucks? 



Tstarbucks 
1TPRJb.Lfc5. 
##^jf...j 



* 



-^ 




starbucks§ti 




r 1ft 4- star- 


bucks^ *E St i£ 


— t® r ^ * j 


» 4-5t^^-r« 


7f--fftt367#^^^. 


55- M 3f *ffi 5& *£ 


^J 



r^— 2r® » ^p 


^- S. Star- 


bucks§i)f4WL5^ 


3&**K1ttl7J3£*P 


7fr-^1ft*7f-t€: 


*t&^^A°itt 


&%& ° J 



ff" *£*■&*-;& 


^•±tiL^§ij r-t- 


3%KJ » «JL 


ii)^°r^6ij^ 


".i.^-i-^^EP 


^JHW ! j| 






ft # A # AStarbucks^j B# £ ^ ^ ^ ^ £ 



Starbucks ft fa ^ pf ife^ft*#H ft gp $ H £ - 

*■##*£ ' fel&P^&f ft i flt^l ' &£star 

-bucks ^i^ ' ^#£&#Jl£HJ#.&J , JAft ^^.-t-A 

^^IsKS^#H^^3t#)°CooIey(1902)^l_ooking- 

glass Self Theory "pT^^ihft : ^^-starbucks^^ 

ti£-M@ T^tJ ' tt#JA^f;#1«#«£#& 
#*$$ ntil ' tlf^^ £&>*&.!& o |j|Max Weber 
(1978) 0ft ' A#/fri-ife$:;f:tfelife chances Jfe 
Life style %fcft » W$.#£$f£ ° it#-|f 3g 
^ttflM^llStarbucks ^jftit ° 

® : ft 12- ^Starbucksi:^^^ 4.&SPI. ? 



£ : tf #Starbucksitit^^f Wl M.& 
-~ ^t $ # If 1&" — ^fll^j'Get away experience' » 
3P;l:*6#:s&tt$@ ° f f«AStarbucks> #« 
BPfc3P**#fcHtt*# - If - tJ£^#it£ith 

#ii > MitA rstarbucks^/B#gJ — it^^^ 
_b ^Disneyland 4@ ^ ° ^ - ■% % , $ Jfc ^star- 
bucks^ $*& t^t ft ft ft £ *P t i feitiftf ftH 

ft** 



C 

^ 



#ttfc& ' &fflX4ft*#tf:*#WA*pJfc 



II 



Starbucks^ * «L # /ft SP & $. */) 



»*«, 







make a twisty pf #^^:iik 0^°JE@ 
J^pjlh 'Starbucks ^i|f^#|T = 

i# ' @^^E#>t 'Starbucks ^ . 

Afl*^ ^Starbucks it^jfc ; 







jfc%%%-3\\$%& ' **T WtfJLmc cafe, $ 
Icafe fit*P$4gH$*pM&&$ ' *£ fl tt * ft *fe 

* fc # £ 1 1¥ ' iP^TIftlftft » ft ft 
Starbucks 4 £ ft] |ij jtb jt ft #7 9t>& ° 

1$ : iit & ft & ft If "t sC ft (Slow Food 
Movement) jSiStarbucks # & # (H) 3$ ? 



. 



r jte. £.«*■§. 


5% tfe -^ 3: "ft &> 


^^7> ^^s.^ 


•£ $& ' w * tl 


fc r m # ft 


SfcJ §tJ^E^m 


m-t-5% o j 






* : ft f * ft * * * 

(Globalization) jfij $f £ 
*ft ' *^T*fttt##tt 



: * # #i £ * 
£#-«tft£* 



T*i 






ft**ftiftiii*# 

#£ft^##'|£ ^Starbucks &ft >f £ft + $ $ 



r Starbucks #>■ 












Women go to coffee shops, men go to 
sports bars. Women can tell the difference 
between a Macchiato and a Latte, men know 
whether it is a Carlsberg or a Stella Artois. 
But why? Are women born to like coffee 
more, or are we more easily attached to cozy 
coffee shops with their trademark aroma? 
Or rather, is it society's great work, with 
coffee shops as a playing ground for doing 
gender or stratification? 

According to Ann Oakley, 'sex' refers to 
the biological division into male and female; 
'Gender' refers to the parallel and socially 
unequal division into femininity and 
masculinity.' Gender is socially constructed, 
and we are doing gender daily: how we 
dress, the way we talk, the places we go- 
coffee shops or bars... 

Females are seen as more sensitive and 
caring, and would devote more time on both 
verbal and non-verbal interaction. Males, 
on the other hand, are seen as aggressive, 
straight-forward and speak only when they 
find a reason. The coffee shop is often 
perceived as a place where groups of friends 
sit down over a cup of coffee to catch up 
with how everyone is doing. It is normal for 
women to sit for hours to chat, but when 
men do that, they would be seen as sissy?not 
motivated? or lazy?This socialization process 
has led to radical changes in coffee shops to 
better suit their major consumption group: 
Females. For instance, finger foods, which are 
usually sweet (such as cakes, cookies and 



To see a World in a Coffee Bean, 
And Sex in a Hot Latte 
Hold Socialization in the Coffee shop 
And Gender in an hour. 



Pastries), are introduced; decorations tend to 
be more feminine (like pink walls, feathered 
carpets, chandelier, cute dolls) These fall 
into a vicious cycle: the more 'feminine' 
coffee shops get, the more they become 
female-dominated, the rarer males would go 
to coffee shops. . 



There is nothing wrong with 
men liking pink or for them to hug a 
doll and chat, but through 
socialization, people tend to think 
men who act this way are deviants. 
And it is by thissame process that 
people think that men who go to 
Coffee shops are less masculine 
or sometimes, even gay. 

But it is seen that some coffee 
shops, such as Starbucks and Pacific 
Coffee Company are trying to 
neutralize this gender socialization: 
from the recruitment of staff, to the 
books offered, to the flavor of coffee. 
You can see a roughly balanced 
ratio of male to female employees 
working in their branches. 
Magazines offered include 
fashion magazines 
(Targeting female consumers) 
and car magazines (for males) and 
neutral magazines like BC of HK 
Magazine. Coffee flavors range 
from the sweetest Caramel 
Frappuccino. With tons of 
whipped cream topped with 
caramel sauce, to the bold biack 
God Coast Blend. 
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Why do you drink coffee? Because you 
like the taste? Or that it is a habit? Maybe it is 
because it is the new trend? According to the 
National Coffee Association and the 
Specialty Coffee Association of America, 
women indicate that drinking coffee is a 
good way to relax , and men believe that 
coffee helps them get the job done. This 
shows another social phenomenon of how 
men are supposed to be vocation-oriented, 
and women are to be left at home. Even 
though the situation is changing, this 
perception is deeply-rooted. Coffee, a 
neutral drink, is paired with different 
elements: work for men, relaxation for 
women, implying the difference in 
preoccupations due to their expected social 
roles. Such difference in the perception of 
coffee and how one relates coffee with their 
lives affect the time spent on coffee-related 
activities, such as going to the coffee shops. 
Such gender roles bounds them to a 
certain set of social norms that 
j? causes them to behave in the way 
£** they do. 

.O We are all bounded by gender roles 
jC, and differences and each day, we are 



#° 



<> 



® doing gender in ways we do not realize. 



tf\ it is everywhere, in the school we go to, 
in the streets we walk on, in the coffee we 
drink, in the coffee shops we visit. 
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Corporate Social Responsibility 2004 Annual Report ~K. 
by Starbucks **3 

hup://www. Starbucks. com/aboutus/csrannualrcport.asp?cookie%5Ftesi=l 

Food Psychology 

Www.foodpsychology.com 

Global exchange fair trade coffee : 

http://www.globaIexchange.org/campaigns/fairtrade/coffee/ 



Make Trade Fair- a campaign by Oxfam 

Http://www. maketradefalr.com/ 

National Geographic Magazine- What's the Buzz? 

Http://magma. nationalgeographic.com/ngm/0501/slghts_n_sounds/medla2. html 

Psychology in the Coffee Shop 

http://www.idlolect.org.uk/docs/janOA/coffee.pdf 
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By-laws of the Social Sciences Society, HKUSU: 

Term of references of faculty affairs committee 

1. To collect information from students of Faculty of Social Sciences concerning academic 

affairs and to reflect their opinion to the University authority. 
2. To assist the student senator and the Faculty Board student members in their task of 

participating in University affairs. 
3. To inform students of the Faculty of Social Sciences on any academic affairs which are in the 

Interest. 
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SEP Summer is coming again! 

This year, we have new community partners in private sector and NGO's 
where you can expose to different nature of learning. You can also 
encounter cross-cultural exposure in the internships outside Hong 
Kong. For these internships, attractive subsidies will be given to the 
right candidate. Want to know more about the Program? Come and join 
our SEP Day on April 9. You may also visit www.hku.hk/socsc/sep or call 

Mentor Recruitment for Social Sciences 
Summer Programme 2005 



The Faculty of Social Sciences invites 
applications for mentors for the Social 
Sciences Summer Programme (SSSP) 2005. 
The Programme is specially designed to 
outstanding F.5 to F.7 students which aims to 
offer them experience of being a university 
student in the Faculty. The Programme will be 
held from July 18 to July 22, 2005. 

Candidates should possess outgoing, pleasant 

and caring personality. 

Experience in team coaching or participation 

in ILOP, exchange 

Programmes would be an advantage. 

The mentors will be responsible for: 

1. Assisting in running the Social Sciences 

Summer Programme including 
outdoor and indoor activities; 

2. leading the participants to complete a 

project to be presented at the end 
of the Programme; 

3. coaching the participants during hall 

residence; 

4. building team sprit amongst team members; 

and 

5. enhancing communications amongst 

participants, mentors and the Faculty 
Office staff. 






5. 



Successful candidates will be provided with 
FREE leadership training 

workshops, dormitory during the Programme 
as well as the High Table 
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It's like Indian food: at times, difficult 
to accept, but once you've tried it, 
you're going to fall in love with it. An 
explosion of flavors, a mixture of 
sensory sensations, a psychological and 
physical roller coaster... Being an 
executive committee member in the 
Social Sciences Society has brought me 
into a world full of colors, filled with an array 
of ingredients to spice up my university life. 
Just as the heat in Indian food lingers, my 
passion would not be dispersed. 
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